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The duplication and use of GentleBooklets is possible after
written permission and by citing the source.

If necessary, please print on recycled paper or FSC certified.

GentleBooklets It is a series of long-form articles 
written by different authors. The booklets, designed for 
a quick read, feature texts and images. We have kindly 
asked to the authors to comment on the term “kindness.” 
Authors and photographers have donated their work.
The motivations behind the project are the same as 
those of Gentletude, the desire to spread awareness 
about the need for “kindness” in our society, a society too 
focused on personal success to remember the basics 
of everyday living and respect for the environment that 
hosts us.
Our decision to present these ideas in a series of publi-
cations is due to the awareness that, in order to stimu-
late people to think about these issues, it is necessary to 
present some concrete examples. In this case, the ex-
amples are provided in the texts written by the authors.
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 The ideal city

The city we are trying to delineate redis-
covers itself, retraining from safety; let’s 
think, for example, about the way schools 
are used, about the unfinished projects or 
even how to make various situations func-
tional.
Rediscovering itself also means return-
ing to l ive in those places that have been 
closed for some time, as the former monas-
tery of St. Paul and the old hospital, which 
by the way has a beautiful cloister.
To recover the city, to put benches and to 
l ive it ,  trying to give space to pedestrians 
rather than to cars: this is the direction we 
should take.
On one hand we need to rescue our city, 
on the other hand it is necessary to change 
it and to make it more sustainable, more 
comfortable for pedestrians. We have in 
mind the pedestrianization of a very impor-
tant stretch downtown; the idea is to widen 
streets and sidewalks in order to make the 
city center more l ivable.
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 Mobility

There is a sustainable mobi l i ty  project : 
we started the instal lat ion of  EV charging 
stat ions and from October 2015 we have 
an addi t ional  f leet  of  30 municipal  e lectr ic 
vehic les (patrol  and off ic ia l  cars);  at  the 
same t ime, we are strengthening the car 
shar ing service both wi th electr ic cars and 
fuel  vehic les.  Regarding the bike shar ing, 
we instal led 7 or 8 addi t ional  docks.
The theme of sustainable mobi l i ty  is  a fun-
damental  concept,  together wi th the im-
pact that  i t  has both f rom an environmen-
tal  point  of  v iew and from the one of  the 
l iv ing condi t ions.
On one side we must rediscover the c i ty, 
on the other we need to change Parma and 
make i t  more European, almost an exam-
ple for  Europe. We can get inspirat ion f rom 
other c i t ies and imitate best pract ices,  for 
instance from Freiburg the neighborhoods 
without cars,  f romNantes t ransport  and in-
termodal i ty,  namely the smart  c i ty,  which 
lets people know the amount of  f ree park-
ing spaces and bike shar ing stat ions,  the 
bus schedules and so on.

To make the ci ty of  Parma a model of  sus-
tainabi l i ty  is  one of  our goals and can be 
a future border.

 Diet

In December 2015 Parma jo ined the UN-
ESCO Creat ive Ci ty Network as a Ci ty 
of  Gastronomy, the f i rst  and only I ta l ian 
c i ty in history to boast th is designat ion. 
Our products are recognized in I ta ly and 
around the wor ld and this is a potent ia l 
as a tour ist  at t ract ion,  but we should also 
change the expectat ion of  food consump-
t ion.
We have to ta lk about the cul ture,  about 
food as consumption and moment of  our 
l ives but also as a process. We own the 
exper imental  center for  preserving: i t  be-
gan with processed tomatoes and then 
developed the conservat ion of  a range of 
products such as ham, f ish etc.  The center 
precisely studies food preservat ion t reat-
ment methods; i t  is  a nat ional  inst i tute 
wi th repercussions on a European level .
We have potent ia ls which have never been 
reported in the network and this could be 
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done by emphasiz ing the convenience of 
l iv ing in a cozy town, character ized by 
sustainable mobi l i ty  and wel lbeing re-
lated to nutr i t ion.  Al l  of  th is would affect 
indiv iduals.  The Giocampus project ,  for 
example,  takes place in schools and pro-
motes the cul ture of  food among chi ldren, 
makes them understand what heal thy eat-
ing means, at tempt ing in such a manner 
to reduce obesi ty,  to take more exercise, 
adopt ing an improved nutr i t ion and reduc-
ing diseases related to i t .
We need to enhance the image of  a c i ty 
wi thout changing i t  completely,  just  as i f 
we put on i t  a beaut i fu l  dress sewed with 
al l  the avai lable wires.

 Civic education and dialogue 
 with cit iziens

Civic educat ion is a key theme and there 
are several  projects aimed to make clear 
the mechanisms of  the administrat ion;  th is 
starts f rom chi ldren.
I t  wi l l  take years to rebui ld a social  fabr ic 
such as the one of  the Sixt ies.  We now l ive 

in an indiv idual ist ic society,  where seniors 
remain among the elder ly and the young 
among young people.
We have to get the idea that everything 
belongs to everyone and everybody must 
take good care,  i f  they want to l ive i t ;  we 
need to explain these concepts and not to 
impose them, to t ry and change the ap-
proach with what people can do for our 
own ci ty.
I ta l ians should rediscover the concern 
for  publ ic places; we need to convey this 
message.
The quest ion we should ask ourselves is 
where we are going, i f  we want and are 
able to be a reference ci ty for  mobi l i ty, 
not  having huge traff ic  problems given the 
town size;  we should wonder about the 
way we l ive Parma and the wi l l  to reclaim 
our spaces.
We need to know our c i ty in order to be 
the f i rst  promoters and not to look at  i t 
and judge, analyzing what is missing; we 
have to look at  what is there.
We need to focus on our qual i t ies -  such 
as nutr i t ion,  food cul ture,  the product,  the 
way we l ive i t  and create i t .
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In short ,  we have to create a conscious-
ness of  act ion rather than complain.
I  have recent ly been in Japan, where eve-
rything was very c lean; I  asked i f  they 
used to issue f ines to encourage compl i -
ance with order and cleanl iness of  the ter-
r i tory.  They repl ied negat ively:  according 
to their  cul ture,  the act  of  soi l ing is not 
al lowed; publ ic places should be kept bet-
ter  than home because they are nobody’s 
space, consequent ly not even mine

 Safety

There are two var iants on the safety is-
sue: perceived and real  safety.  I t  is  not  a 
goal  that  an administrat ion can set;  i t  is 
something that depends on the civ ic au-
thor i ty ’s ski l ls ,  who usual ly does not have 
the know-how and the necessary t ra in ing 
to ensure secur i ty.
We should reintroduce social i ty and be 
able to l ive again our places; e.g.  Piaz-
zale del la Pace – a very green area of  the 
c i ty wi thout any intended purpose -  was 
most ly patronized by people who could 
f r ighten and as a consequence they did 

not lead to inclusion but to avoidance.
We chose i t  as locat ion for  summer events, 
d iscussion meet ings,  musical  and qual i ty 
food evenings. This is leading many peo-
ple,  not  only tour ists,  to patronize again 
those areas, gett ing the “shady charac-
ters” out of  the way.
In a part icular neighborhood, c i t izens have 
decided to guard the terr i tory,  walk ing in 
that  area with the aim to stem drugs push-
ing through posi t ive patrols.  That ’s where 
we f ind,  therefore,  the importance of  l iv ing 
the terr i tory.

 Intergenerational projects

There are several  intergenerat ional  pro-
jects which take t ime and cannnot be im-
posed: they must be fel t  by people.  The 
civ ic author i ty can make the resources 
avai lable,  but  people have to inter ior ize 
the concept.
In th is Parma from the future there must 
be space and opportuni ty to l ive our town, 
but people need their  wi l l  to l ive i t .  I t  is 
important to instal l  i tems such as benches 
and sl ides,  hoping they are used in the 
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best way, by educat ing c i t izens.
We are also developing part ic ipat ion in i -
t iat ives:  we are t ry ing to communicate and 
involve not only those who have always 
taken part  in these proposals.
Volunteer c i t izen counci ls were set up: 
the old neighborhood counci ls have been 
abol ished, in fact  we wanted to reintroduce 
a var iant  through an open vot ing system, 
carr ied out both onl ine and off l ine.  No par-
ty or associat ion should be represented, 
we just  wanted the ci t izens to be keen on 
the country and neighborhood’s pol i t ical 
l i fe,  to make them l isteners of  the neigh-
borhood and i ts needs rather than watch-
men.
Al l  of  th is is based on the phi losophy of 
creat ing again a contact  wi th our terr i tory.

 Trust

I t  is  d i ff icul t  to bui ld a t rust  re lat ionship 
wi th c i t izens, but i t  matters much.
We are working to br ing a posi t ive mes-
sage: we try to argue that i t  is  not  a l l  that 
bad, as they say.
Parma has also jo ined Urbes, an Istat  pro-

ject  about eco-sustainable urban wel lbe-
ing.
I t  is  crucial  to consider what c i t izens per-
ceive,  only th is way i t  is  possible to bui ld 
conf idence. Word of  mouth and personal 
feel ings are even more signi f icant than 
newspapers and pol i t ics;  we have to con-
vey infos and in i t iat ives through direct 
contact ,  e.g.  by means of  the town board, 
on our websi te and app.

 Immigration and integration

Being afraid of those we do not know has 
always been a very relevant theme.
People perceive immigrants unal ike south-
erners: there are di fferences in language, 
culture, or igin and rel igion. There is a 
distrust approach towards foreign immi-
grants, often people say that they come to 
steal our jobs, del inquency increased, etc. 
Here, in addit ion, cul ture and diverse com-
munity come into play.
From 3% to 15% of the immigrant popu-
lat ion during the last decade was quite a 
change for the community of Parma, which 
is suddenly changed and wi l l  cont inue to 
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change. In order to integrate them, we 
are conferr ing the civic ci t izenship to for-
eign chi ldren born in I taly,  who attend our 
schools: as i t  is not the I tal ian ci t izenship, 
i t  does not grant any pr iv i lege but provides 
a sense of inclusion, even to their  famil ies.
By attending school together with class-
mates from other countr ies, I tal ian chi l -
dren wi l l  learn in the future to associate 
with people of other ethnic ident i t ies. In-
clusion is a process that wi l l  be successful 
within a few generat ions and wi l l  change 
over t ime. Many things take shape within 
the populat ion, beyond pol i t ical  decisions; 
l ike abort ion, everything began from peo-
ple, not from rulers.

 Rights

A lot has been done even on r ights: the 
Day for the Rights was set up, the register 
of c iv i l  partnership was created and dual-
parent ing for separated spouses is taken 
into account (as a matter of fact,  commu-
nicat ions are sent to both parents);  a l iv-
ing wi l l  was establ ished, and a guarantor 
for convicts now goes into pr isons to meet 

them.
This is not about taking away from others, 
then, but to give something to those who 
have nothing.
By now, almost al l  countr ies grant civ i l  un-
ions: i t  is a cultural ,  growth and personal 
development factor;  i f  imposed i t  is hard-
fought,  whether developed by al l  i t  is tak-
en in. This also appl ies to smal l  changes: 
changes, especial ly the big ones, took a 
long t ime to be digested.
To make a long story short ,  I  am convinced 
that Parma is not done.
The most beaut i ful  Parma is yet to come. 
But let  me def ine i t  precisely:  to meet to-
day and tomorrow’s chal lenges a whole 
community is needed. Only that way we 
can afford bigger dreams than those we 
had so far.
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AUTHOR

Federico Pizzarotti
Federico Pizzarotti is the mayor of Parma from 2012. He is 
graduated in Electronics from the Primo Levi Professional 
Institute for Industry and Crafts, Parma. He worked many 
years as a consultant for banks and financial institutions. 
At the time of the mayoral election, he was working as an 
ICT project manager at Credito Emiliano in Reggio Emilia.
He became active in politics in 2009 with the commitment 
to the Five Star Movement started by Beppe Grillo. On 
the regional elections held in 2010 he stood as a candida-
te for the office of the Emilia-Romagna Regional Council-
lor, but he was not elected. In March 2012, he stood as a 
candidate for the Five Star Movement for the office of ma-
yor of Parma in the local government elections on the 6th 
and 7th May 2012, following Pietro Vignali’s resignation, 
from the center-right, and the city under the administration 
of an external commissioner. In the first round he got the 
19.47% of the vote and went to second ballot against the 
center-left candidate Vincenzo Bernazzoli, president of 
the province of Parma, confident in the knowledge of the 
39.20% of the vote. He is the first mayor of an administra-
tive center belonging to the Five Stars Movement.

www.comune.parma.it

FOTOGRAPHERS

Claudio e Alessandro Carra
In 1904 Giuseppe Carra decided, together with Luigi Va-
ghi, to launch a photo studio in Parma. It rapidly beca-
me well known for their professionalism. In 1934, Carra’s 
sons, Walter and William, after finishing their training, 
funded the studio “Foto Fratelli Carra” located in piazzale 
Cervi. Both Walter and William retired in the mid 1960s, 
while Claudio, William’s son, continued his family’s busi-
ness with his wife Paola. In the late 1980s they began 
to work with Alessandro and Roberta, Claudio’s children, 
who by that time, had opened their own studio. In 1997, 
Foto Carra opened a new studio in via Picasso and in 
2004, we exhibited at the San Ludovico gallery supported 
by the Municipality of Parma. The show was called “The 
Carras’ eye. A century of images of the city of Parma”. Al-
though the studio is over 100 years old, they have always 
kept themselves up to date with technology and today 
only use digital equipment, however Carra uses Photo-
shop only to benefit the image. Alessandro, the current 
owner of the photo studio, was born with “the film” and 
has worked both with the optical stand and with the legen-
dary Hasselblad.

www.fotocarra.it
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GENTLETUDE

Gentletude is a neologism composed of the words “gen-
tilezza” (gentleness/kindness) and “attitudine” (attitude). It 
pursues the aims for a better world without violence, ar-
rogance and rudeness. 
A world where caring and paying attention to others, com-
mon sense and balanced competitivity are the most impor-
tant things. 
The production provided by the association was complete-
ly free, based on the Commons Creative Criteria. Gentle-
tude in Italy is a non-profit organization (NPO), and in Swit-
zerland is a non-profit association. 

Contact Gentletude on the website: www.gentletude.com
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I t  is  d i ff icul t  to bui ld 
a t rust  re lat ionship 

wi th c i t izens, 
but 

i t  matters much.
We are working 

to br ing 
a posi t ive message.


